
COURSE OUTLINE 
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SCHOOL BUSINESS 

ACADEMIC 

UNIT 

DEPARTMENT OF BUSINESS ADMINISTRATION 

LEVEL OF 

STUDIES 

POSTRGRADUATE (EXECUTIVE MBA - E-ΜΒΑ) 

COURSE 

CODE 

ΕΠΙΧ1 SEMESTER B’ (third cycle course) 

COURSE 

TITLE 
NEW FORMS OF ENTREPRENEURSHIP 

INDEPENDENT TEACHING ACTIVITIES  

if credits are awarded for separate components of 

the course, e.g. lectures, laboratory exercises, etc. 

If the credits are awarded for the whole of the 

course, give the weekly teaching hours and the 

total credits 

WEEKLY TEACHING 

HOURS 
CREDITS 

Lectures 3 8 

   

   

Add rows if necessary. The organisation of teaching 

and the teaching methods used are described in 

detail at (d). 

  

COURSE TYPE  

general background,  

special background, 

specialised general 

knowledge, skills 

development 

Specialised of general background (compulsory - third cycle course) 

PREREQUISITE 

COURSES: 

 

ΝΟ 

LANGUAGE OF 

INSTRUCTION and 

EXAMINATIONS: 

GREEK 

IS THE COURSE 

OFFERED TO 

ERASMUS STUDENTS 

NO 

COURSE WEBSITE 

(URL) 

https://emba.aegean.gr/index.php/spudes/odigos-

spoudon?layout=edit&id=34 

(2) LEARNING OUTCOMES 



Learning outcomes 

The course learning outcomes, specific knowledge, skills and competences of an appropriate level, 

which the students will acquire with the successful completion of the course are described. 

Consult Appendix A  

• Description of the level of learning outcomes for each qualifications cycle, according to the 
Qualifications Framework of the European Higher Education Area 

• Descriptors for Levels 6, 7 & 8 of the European Qualifications Framework for Lifelong Learning and 
Appendix B 

• Guidelines for writing Learning Outcomes  

The aim of the course is the analysis of the conceptual framework and the content of entrepreneurship, 
as well as the modern environment in which a business operates. The course introduces students to 
the basic aspects of business development and the process of establishing and developing a business, 
starting from the business opportunity to the financing and implementation of the business plan. For 
a more complete knowledge of the relevant issues, the student will be informed to some practical 
dimensions of modern entrepreneurship, which refer to e-Entrepreneurship - Entrepreneurship and 
Internet, research infrastructure and entrepreneurship, business networks, start-ups, organized 
establishment and operation of enterprises (clusters, innovation districts, business incubators, 
technology and science parks, etc.), as well as the new forms of financing of business activities and 
finally, the specific strategies of innovation and business development at national and regional level. 
 
Upon completion of the course, students will be able to: 

• Understand in depth the meaning and importance of entrepreneurship 

• Evaluate the relationship between traditional business models, which rely on mass production, 
and new business models that emphasize in flexible specialization, diversification, and networking 

• know the environment in which the modern business operates 

• Evaluate the conception of a business idea 

• Develop a business plan 

• Describe and evaluate the content and means of e-entrepreneurship 

• Recognize the basic forms of concentrations of high-tech and innovation activities (such as 
clusters, innovation districts, business incubators, science parks, etc.) 

• Explore the possibilities of finding resources and participation in business networks 

• know the basic principles and content of social entrepreneurship 

• Describe and evaluate the national and regional innovation strategy 
 

General Competences  

Taking into consideration the general competences that the degree-holder must acquire (as these 

appear in the Diploma Supplement and appear below), at which of the following does the course aim? 

Search for, analysis and synthesis of data and 

information, with the use of the necessary 

technology  

Adapting to new situations  

Decision-making  

Working independently  

Team work 

Working in an international environment  

Working in an interdisciplinary environment  

Project planning and management  

Respect for difference and multiculturalism  

Respect for the natural environment  

Showing social, professional and ethical 

responsibility and sensitivity to gender issues  

Criticism and self-criticism  

Production of free, creative and inductive thinking 

…… 



Production of new research ideas  Others… 

……. 

 

• Search for, analysis and synthesis of data and information, with the use of the necessary 
technology  

• Decision-making  

• Working independently  

• Team work 

• Working in an international environment  

• Working in an interdisciplinary environment  

• Project planning and management  

• Respect for the natural environment  

• Criticism and self-criticism  

• Production of free, creative and inductive thinking 
 

(3) SYLLABUS 

The main topics covered are the following: 

• Entrepreneurship and economy: basic concepts and  

• Entrepreneurship and innovation: theoretical approaches, key concepts (innovation, 
technological innovation, research and development, business size, production system and 
innovation) 

• New trends in spatial organization of entrepreneurship  

• Business networks, spatial concentration and innovation capacity (entrepreneurial networks, 
clusters, innovation districts, business incubators, technology and science parks, etc.) - Case 
studies at national and international level 

• The business plan 

• Startups και startuppers 

• e-Entrepreneurship - Entrepreneurship and the Internet (How does the Internet affect 
entrepreneurship? Online platforms. Apps and smartphones. The free entrepreneurship 
model. The long tail of the internet) 

• Entrepreneurship and social responsibility 

• Innovation business financing (Venture Capital etc) 

• Innovation Policy at EU, national and regional level (EU, National and Regional Innovation 
Strategy): programs, objectives and means, financial framework, etc (in current and new 
Programming Period 2014-20, 2021-27) 

 

(4) TEACHING AND LEARNING METHODS - EVALUATION 

DELIVERY 

Face-to-face, Distance learning, etc. 

• Face-to-face 

• Distance learning 

USE OF INFORMATION AND 

COMMUNICATIONS TECHNOLOGY  

Use of ICT in teaching, laboratory 

education, communication with 

students 

Use of ICT in teaching  

• presentations with the use of Microsoft PowerPoint 

• e-class education platform 
Communication with students via: 

• e-class education platform  

• e-mail 

TEACHING METHODS 

The manner and methods of teaching 

are described in detail. 

Activity Semester workload 

Lectures 30 

Study and analysis of 
bibliography  

40 

Essay writing 70 



Lectures, seminars, laboratory 

practice, fieldwork, study and analysis 

of bibliography, tutorials, placements, 

clinical practice, art workshop, 

interactive teaching, educational 

visits, project, essay writing, artistic 

creativity, etc. 

 

The student's study hours for each 

learning activity are given as well as 

the hours of non-directed study 

according to the principles of the ECTS 

Independent study 60 

Course total (25 hours per 
Credit-ECTS) 

200 
 

STUDENT PERFORMANCE 

EVALUATION 

Description of the evaluation 

procedure 

 

Language of evaluation, methods of 

evaluation, summative or conclusive, 

multiple choice questionnaires, short-

answer questions, open-ended 

questions, problem solving, written 

work, essay/report, oral examination, 

public presentation, laboratory work, 

clinical examination of patient, art 

interpretation, other 

 

Specifically-defined evaluation criteria 

are given, and if and where they are 

accessible to students. 

 

Language of evaluation: Greek 

 
The assessment methods of the course are the following: 
 
A. 2 ESSAYS (30% OF THE FINAL DEGREE)  
Students are expected to write 2 essays during the course of 

the semester, according to a given bibliography. 

 

B. 1 FINAL ESSAY (70% OF THE FINAL DEGREE)  
Students are expected to write 1 final essay, accompanying 
by oral examinations, answering in a few questions regarding 
the topics of the essay and the course. 
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