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Tupnpa Awiknong Emxeipnoswv
' Mixddov 8, 82132, Xiog
\ +3022710 35150
2:+30 22710 35099

m.salamoura@aegean.qgr

1: maria.salamoura

M@ https://www.linkedin.com/in/ maria-salamoura-45b22830

1. ITPOZQIIIKA TOIXEIA

EITQNYMO: Zadapoupa
ONOMA: Mapia
ONOMA IIATPOZ: ABavdoiog
TOIIOX TENNHXHZX: [atpa

OIKOTENEIAKH KATAXTAXH: 'Eyyapn pe 6vo naidra

2. ZTIIOYAEZ

¢ 2006: AdaktopkO AiMA®PA 010 YVOOUIKO aviikeipevo tng Aloiknong
Mapxreuvyk aro to Tpnpa Awiknong Emxelpriosnv, tng XxoAng Emotpov
g Atoiknong, tou Ilavermotnpiou Awyaiou, pe titdo:
o “MeAétn g oxéong petalvu g amoboxrng €vO0¢ VEOU mPOoiOvTO¢ Kat
EMAEYUEVOV TTapayovt®v mou v ennpealovv”.
Babnog: Aplota
¢ 1995: ITwxio Aloiknong Emxeprioewv, ZxoAng Emompov g Aloiknong,
[MTaveruotnpiou Awyaiou.

Babpog: Alav kadwg
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3. EIIIMOPPQZH ETHN ANOIKTH KAI EE AIIOZTAZEQY EKIIAIAEYZH

¢ ITwotonoinon katomy adloddoynong oto Aladiktuako Zepwvaplo Empdppmnong
Adaokoviov tou EAAnvikou Avowktou Ilavermotnpiou, mou &iopyavaOnke
artdo 1w Movdada Eowtepikng ASiodoynong kait Empopewong (MEAE) pe
avukeipevo tv ANOIKTH & EE AIIOXTAXZEQY EKIIAIAEYXZH (13-11-2017
€wg 02/02/2018).

4. AIAAIKTYAKA ZEMINAPIA

¢ Awdktuakd ospwvaplo Grow with Google otg napaxkdio Oepatikeg
EVOTITEG:
o “Baowkég Apxeg Wnerakou Mdapretivyk”
e  “Alapnpion oto Atadiktuo péow twv Google Ads”
o “Baowkég Apxég Web Analytics”
e  “Anuoupyia [TAdvou Wnolakou Mdapketvyk”
¢ Adktuako ogpwvdplo yneakev oefottov tou Grow with Google

Tourism Online.

5. EENEX I'AQEIEY & 'NQIEIX H/Y

¢ Ayylikda (Certificate of Proficiency in English)
¢ Microsoft Windows, Microsoft Office (Word, Excel, PowerPoint), Internet,

SPSS.

6. AIAAKTIKH EMIIEIPIA

1. *E IIPOINITYXIAKA IIPOTPAMMATA (2008-cfjpcpa)

1.1 Avafeon TV nMapaxkdate padnpateov g pédoug AEII tou Tprnpatog
Aloirnong Enwxeiprijoswv, tng IxoAng Emotnpov tng Aloiknong, tou
Iavermotnpiou Alyaiou OTO YVOOTIKO aviikeipevo Atoirnon Mapretivyk
(PEK Awopropou: 2723/26.10.2022, t. IV):
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> Axadnunaiko £tog 2023-2024

Xewuepvo e€aunvo:

¢ “Eloaywyn oto Mapkeuvyk” (autoduvapn didaockadia)

¢ Awoiknon & Zipatnykog Xxediaopog Mdapketvyk” (autoduvapn
616aokalia)

Eapwo eEaunvo:

¢ “Epesuva Mdapketvyk” (autoduvaprn 61daockadia)

¢ “Lrpaumywkég IIpofoAng kar Emkowaviag” (autoduvapn
618aoralia).

» Axradnpairo £tog 2022-2023

Eapwo eaunvo:
¢ “Epsuva Mdapxkettvyk” (autoduvaprn 61daockadia)
¢ “Lrpaumywkég IIpofoAng kar Emkowaviag” (autoduvapn

618aoxalia).

1.2 Avafeson OV MAparate padnpatov g pédoug E.ALIL. tng IxXoARg
Emotnpuov tng Awoirknong, tou Ilavemotnpiou Alydaiou 0TO YVKOTLKO
avtikeipevo Awoirnon Mapketivyk (PEK Alopiopou: B' 2028 , 25 IouAiou
2014):

> Axadnpairo étrog 2022-2023

Xeyuepvo e€aunvo:
¢ “Eiwoaywyr) oto Mdpketivyk” (autoduvapn 616aorkadia)
¢ Awoiknon & Zipatnykog Xxediaopog Mdapketvyk” (autoduvapn
616aokalia)
» Axradnpairo £tog 2021-2022

Xeuepwo eaunvo:

¢ “Ewoaywyr) oto Mdpketivyk” (autoduvapn 61daoradia)

¢ Aoiknon & Zipatnykog Ixedblaopodg Mdpketvyk” (autoduvapn
01daokalia)

Eapwo eEaunvo:

¢ “Epeuva Mdapketvyk” (autoduvapn 618aokaldia)

¢ “Lrpamywkég IIpofoAng kar Emxkowaviag” (autoduvapn
616aokalia).

» Aradnpairo €trog 2020-2021 (ue ) xprjon ou Aoyioukou tnAeknaidevong

zoom}
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Xeuepo eaunvo:

¢ “Eiwoaywyr) oto Mdpketvyk” (autoduvapn 616aoradia)

Eapwo eaunvo:

¢ “Aloiknon & Zipatnyikog Ixedraopog Mdapketvyk” (autoduvapn
616aokalia)

¢ “Epeuva Ayopag” (autoduvapn 6186aokaiia)

¢ “Epeuva Toupiloukrg Ayopdg (autoduvapn didaokaldia)

> Axradnpaika £étn 2018-2019, 2019-2020

Xewuepvo e€aunvo:

¢ “Eroaywyn oto Mapkeuvyk” (autoduvapn didaockadia)

¢ “Lrpaumywkég IIpofoAng kar Emkowaviag” (autoduvapn
618aoxalia).

Eapwo eaunvo:

¢ “Aoiknon & Zripatnywkog Ixedlaopog Mapkeuvyk” (autoduvapn
016aokalia)

¢ “Epeuva Ayopdg” (autoduvaprn 616aokaldia)

» Axradnpairo £¢tog 2019-2020

Eapwo eEaunvo:
¢ “Epeuva Toupiloukrg Ayopdg (autoduvapn didaokaldia)
> Axradnpaira £tn 2016-2017, 2017-2018

Xeyuepvo e€aunvo:

¢ “Eloaywyn oto Mapketuvyk” (autoduvapn didaockadia)

¢ “Mapxketivyk  XpnpATormolOUK®V — YIINpeowwv”  (autoduvapn
618aoxaldia).

¢ Xuppetoxn oto TAaiolo g Apdong KA1l Mabnowakr)

Kwnukomta Atopev mou napéxetat oto Adaktuiko IIpoonruko

v I6pupdiwv Avotatng Exnaideuvong yua 61daokadia pe 10

nipoypappa ERASMUS+ Mobility of Staff in higher education

- Staff mobility for teaching and training activities/,

University of Applied Management, Department of Business

Administration, 19-21 Xemepfpiou 2017, Erding, Germany, pe
1S akoAouBeg HraAeleg:

= Economy, Society and Marketing: Marketing’s Value to

Consumers, Firms, and Society.
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» Marketing Research: Improving Decisions with Marketing
Information.
=  Market Segmentation, Targeting and Positioning.
» Marketing Mix: the four P’s (Product, Price, Promotion,
Physical Evidence).
Eapwo eEaunvo:
¢ “Aloiknon & Zipatnyikog Ixedraopog Mdapketuvyk” (autoduvapn
01daokalia)
¢ “Epeuva Ayopag” (autoduvapn 6186aokaiia)
¢ “Lrpaumywkég IIpofoAng kar Emkowaviag” (autoduvapn
618aoralia).
» Aradnpairo £¢tog 2015-2016

Xeyuepvo e€aunvo:

¢ “Etoaywyn oto Mdapkeuvyk” (autoduvapn didaockadia)

¢ “Mapxketivyk  XpnpAatormolOUK®V — YInpeowwv”  (autoduvapn
616aokalia)

¢ “Opyaveolakn Zupnepipopd” (cuvdidaorkaAia)

Eapwo eEaunvo:

¢ “Aoiknon & Zripatnywkog Ixedlaopog Mapkeuvyk” (autoduvapn
016aokalia)

¢ “Epeuva Ayopdg” (autoduvaprn 616aokaldia)

¢ “Trpamywkég IIpoPoAng xar Emkoweviag” (autoduvapn
618aoxalia).

¢ “Alaxeipion AvOporivev [Topav” (cuvdidaokalia).

> Axradnnaiko £rog 2014-2015

Xewuepvo e€aunvo:

¢ “Eloaywyn oto Mapketuvyk” (autoduvapn didaockaldia)

¢ “Mapxketivyk  XpnpATormolOUK®V — YInpeowwv”  (autoduvapn
616aokalia)

¢ “MeBodotr Kowavikov Epsuvav” (cuvdidaockalia)

Eapwo eaunvo:

¢ “Aoirnon & Zripatnywkog Ixedlaopog Mapkeuvyk” (autoduvapn
016aokalia)

¢ “Epeuva Ayopag” (autoduvapn 6186aokaiia)
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¢ “Emxelpnolakr Eruxkoivevia” (ouvoibaokaldia)

1.3 Ze1pa SrwaAi§ewv, ota MAaiola TOV NAPAKATE padnpatwv:
> Axkadnuaixro é¢tog 2013-2014

Xeuepo eaunvo:

¢ “Ewoaywoyr) oto Mdpketivyk”

¢ “Epeuva Ayopag”

Eapwo eEaunvo:

¢ “Mdapxketivyk XpnPatormot®TKeV YInpeoiwv”

¢ “Aoiknon & Zrpatnykog Xxediaopog Mapretivyk”

1.4 Avutoduvapn 6w8ackaldia pe oxéon epyaciag 181wTIKOU Sikaiou
OPLOPEVOU XPOVOU, OE £@APHOYH TV diatda§ewv tou apBpou 5, II.A.
407/80, pe pwoBoloyiri avriorowxia Aéktopa, oto Tpapa Awoirnong
Enxelpiocwv tou ITavenmotnpiou Atyaiou, TOV NAPAKATO padnpatov:

» Axradnpairo £tog 2012-2013

Xeuepo eaunvo:
¢ “Ewoaywoyr) oto Mdpketivyk”
¢ “Trpawnykeg IIpofoArg kart Emukowvaeviag”
Eapwo eEaunvo:
¢ “Lupnepipopd Kartavadot”
¢ “Epeuva Ayopag”
» Axradnpairo £tog 2011-2012

Xeyuepwo e€aunvo:

¢ “Ewoaywyr) oto Mdpketivyk”

¢ “Touplotiko Mapreuvyk”
> Aradnpaixo £étog 2010-2011

Xeuepo eaunvo:
¢ “Ewoaynyr) oto Mdpketivyk”
¢ “Trpanykeg IIpofoArg kart Emikowvaeviag”
Eapwo eEaunvo:
¢ “Lupnepipopd Kartavadotr”
¢ “Epeuva Ayopag”
> Axradnpairo £étog 2009-2010

Xeuepwo efaunvo:

N
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¢ “Ewoaynyr) oto Mdpketivyk”
¢ “Lrpawnyweg IpoPoing kat Erukowveviag”
¢ “Touplotiko Mdapreuvyk”
Eapwo eEaunvo:
¢ “Zupnepipopd Katavadetn”
¢ “Aloirknon [MwAroeav”
» Axradnpairo £étog 2008-2009

Xewuepo e€aunvo:

¢ “Ewoaywnyr) oto Mdpketivyk”
¢ “Aoiknon IeArosov”
Eapwo eEaunvo:

¢ “Lupnepipopd Kartavadot”

2. °E METAIITYXIAKA ITPOTPAMMATA (2008-cfjpcpa)

2.1 Avdfson TV MAparate padnpatov g péloug E.ALIL. tng IxoARg

Emotnpov g Aloiknong, tou Ilavemotnpiou Awyaiou:

> Axgadnpaira €wn 2014-2015, 20152016, 2016-2017, 2017-2018,
2018-2019, 2019-2020, 2020-2021 (ue ™ xpHon TOU AoylopUlKOU
mAeknaibevong zoom), 2021-2022 (xepepvo e§apnvo): oto rmAaiolo Tou

¢pyou “Ilpoypappa Metarnmuxiak®v Zrioudwv otn Aloiknon Emixelprjosov —
[IMX MBA”:
¢ “Aoiknon Mdapketvyk” (autobuvapn 618aokalia)

> Aradnpairo £€tog 2014-2015 (sapwvd e§dunvo): oto MAAIO0 TOU €PYoU

“TIpoypappa Metanmuxiakev Zroudov ot Aloiknon Emxeprioeov — [TMZ
MBA”:
¢ “Aebvrig Aoiknon Mdapketvyk” (autobuvapn d16aoxkaiia)

2.2 Aidaokouoca pe oupPaocn avaBeong £pyou (s§wteplrOg ouvepydtyg),
oto mnAaiolo tou £pyou “IIpoypappa Metantuxiakov Inoudov otn
Aloirnon Enwxeproswv — IIME MBA” tou ITavemiotnpiou Atyaiou, tev
napardte padnpatov:

> Aradnpairo £¢tog 20132014 (xeipuepvo e§apnvo):

¢ “Aoirknon Mdapketuvyk” (autobuvapn 61daokalia)

> Aradnpairo £¢tog 2013-2014 (sapwvo £§Aunvo):

¢ “Aebvrig Aoiknon Mdapketvyk” (autobuvapn d16aoxkaliia)
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> Aradnpaira étn 2011-2012, 2012-2013 (xeipepvo e§apnvo):

¢ “Aoirknon Mdapxketuvyk” (cuvdibaokaiia)

2.3 Abaorouca pe oOxéon sepyaociag 161OTIKOU S1kaiou oplopévou
xXpovou, oc s@appoyr Tov dwataewv tou apBpou 5, II.A. 407/80, pc
ploBodoyiry) avrioctowxia Aféktopa, oto Auwatpnpatike IIpoypappa
MstantuxuarOv Inoudov “Ixediaocpog, Awoiknon & IIoArtiky Tou
Touplopou”, 0To0 MAPAKATK padnpa:

> Axadnpairo £étog 2008-2009 (sapvo e§apnvo):

¢ “Touplotko Mapreuvyk” (autoduvaprn d186aokadia)

3. ZTHN EE ATIOZTAZEQE EKIIAIAEYTH (2016-cfjpcpa)

3.1 Avdfeon TV nMAPAKAT® padnpateov og¢ peédoug AEII tou Turpatog
Awoirnong Enwxesiprjoswv, tng IxoAng Emotnpov tng Aloirnong, Tou
IIavemotnpiou Atyaiou:

> Axradnpaird £trog 2022-2023, 2023-2024 (xeipepwvd e§apnvo): oto

mAaiolo tou £pyou “Tlpoypappa Metarnmtuxiake®v Zrnoudwv otn Aloiknon
Emxelprijoeov — MBA”
¢ “Aoiknon Mapreuvyk” (autoduvapn O1daoxkadia), oe mepidAiov
pkg Sadbikaociag pabnong pe mpoturieg oUVOUAOCTIKEG OPQEG
exntaideuong, ou niepAapBdavouv 61a {wong dradéfelg aAdd kat peéoa
€§ ArootAaoewg eKnaideuong pe aglornoinorn OXeTIKLG TAATPOPHAG.

> Axradnpairé £trog 2022-2023, 2023-2024 (xeipepvd e§apnvo): oto
rmAaiolo tou ¢pyou “Awoiknon Ermxeiprioewv yia Ztedéxn - Executive MBA”

¢ “Mapkenvyk” (autoduvapn 618aokaldia), pe 1w Xprjon ouyXpovav

peBodwv ermaidbeuong.

3.2 Avdfeson TV MAparaAtw padnpatov g pédoug E.ALIL. tng IxXoAng
Emotnpov g Aloiknong, tou Ilaveniotnpiov Atyaiou:
> Axadnpaira €t 2018-2019, 2019-2020, 2020-2021, 2021-2022

(eapwvo efapnvo): oto MmAaiolo Tou €pyou Alatpnpauko Ilpoypappa
Metarrtuxiakrev Zroudwv «Zipatnyikr) Aoiknon Touptlotikev Ipooplopov &
Emmxelprioeov d1doleviagr:
¢ “Mapkenvyk Touplouikwv ITpoopiopev kat Ermxeiprioeov d1dodeviag”
(ouvdidaorkaldia), oe mepPdadldov piktg Swadwaociag pdabnong pe

MPOTUTIEG OUVOUAOTIKEG Mop@Eg ekmaideuong, rmou nepldapfdavouv
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0la (wong O61aAégelg KAl nNAeKIpovikeg O1adikaoieg ouyxXpovng
pabnong, pe 1 xprjon nepiPdrdoviog tndeknaidevong (Moodle) kat
Aoylopkou tnisknaidevong BIGBLUEBUTTON (BBB) kat zoom.

> Argadnpaira €twn 2016-2017, 2017-2018 (xewpepwvo efapnvo): oto

mAaioo tou gpyou Awatpnpatikd Ilpoypappa Meranmuxiakov X1ioudov
«Xxedlaopog, Aloiknon & INoAwtikn tou Toupiopoun:
¢ “Mapkenvyk otov Toupilopo kat v Prodevia” (ouvdidaokalia), oe
niep1addov piktg Sadikaoiag pabnong pe npotTurieg cUVOUAOTIKEG
poppég ermaibeuong, rou nepldapfdavouv dia {wong Sadéderg kat
nAskipovikeg Oradikaoieg ouyxpovng paAbnong, Me T XPNon
niepBdAdoviog  nAekniaideuong (Moodle) Kat  AOylopikou
wnAeknaibevong BIGBLUEBUTTON (BBB).

3.3 Zuvepyaldpevo eRMALSEUTIKO MPoowniko (péAog TEII) oto EAAnviko
Avoikto ITavenothuio

> Axadnpairo étog 2022-2023 £wg onpepa: Ipontuxiaro Ipoypappa

Awoirnon Toupiopou (AIT) — ESaunuiaio
¢ Touploukd Mapketuvyk (AITS3), oe éva mepifdAlov €§ anootdoswg
eRMaideuong He T XPr)0n EKMNABEUTIKNG MAAT@OPIAg KAl Tou
Microsoft Teams.

> Axradnpairé &tog 2017-2018: Msestantuxwaké Aindwopa Eidireuong

otn Awikrnon Touplotirov Enxelpnocwv (ATE) — Etrjowo
¢ Toupwourd Mapretwyk Popswv, Opyavwoswv kar Emixeipriocov OE
ATE61, oe éva niep1pdaAAov € anootdoewg eknaideuong pe ) Xprion
eRIA1deuTIKNG MAAatpoppag Kat t1ou Skype for Business.

> Axadnpaika £tn 2017-2018, 2018-2019, 2019-2020: cmifAeyn kat

egetaon SUTAOPATIKOV £pYAOIOV.

4. AOIITH AIAAKTIKH EMIIEIPIA
» Axadnpaixko €rog 2001-2002: osipa S1adéewv wg uroyrpua 61ddaxtopag,
OT0 TIIPOITIUXIAKO Trpoypappa oroudnv  tou  Tuprnuatog Atoiknong
Emxelprioemv, ota rmiaiod 1ov napakdaie® pabnpdiov:
¢ “Epeuva Ayopag”
¢ “Aoiknon [IoAnoswv”

¢ “Mdapxkeuvyk B”
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¢ “Aagrpion”.
Axkadnpaira € 1999-2000 kat 2000-2001: Tlapoxr] UTIOOTNPIKTIKOU
£€pyou ®g uroynela H18AaKtopag, OTo IPOITTUXIAKO ITIPOYPAPHA OTTIoud®V ToU
Tuprpatog Aloiknong Emxeprijoenv, ota mAaiold oV epyactnpiov tov
MAPAKAT® Padnpatov:

¢ “Ercaywyr) otnv Avaduon Asdopévav”.

¢ “Ewoaywyn otug Epappoopéveg MeB6doug Zratiotikng”.
Iouviog — ZemtépPprog 2000: Exnaidevtpla oto mpoypappia ouvexXi{Opevng
enayyeApaukng kataptong “Baowég Egappoyeg ITAnpogopikng”, 1ou
OlopyavoBnke ard 1o Kévipo Enayyedpatkng Katdptiong tou
[Mavermmotnpiou Awyaiou, ota Aaiola tou ITEIT Bopeiou Awyaiou.
Matog - Iouviog 1998: Exnaidevtpla pe avukeipevo v [IAnpogopikr), oto
oepwvaplo “Exnaideuon ota @guAda uriodoyiopwv Microsoft Excel 95”7, mou
Slopyavebnke ano v Nopapxiakr Emirpornn Aaikrg Ermpopeanong Xiou.
Mdog - IovAlog 1997 & Pefpoudpilog - Amnpidiog 1998: Exniaidevtpla pe
aviikeipevo v I[IAnpogopikr), oto osgpwvaplo “Exnaibevon  otov
eneepyaotr) keypévou Word for Windows 95”7, nmou Sopyavabnke ano v

Nonapxiakn Emtponr) Aaikng Empopewong Xiou.

7. AHMOZIEYZEIZ

-t

. AIATPIBH
. Zadapoupa, M. (2006), “MeActn e oxeong uetav e amoboxng vog VEoU
TPOIOVTO¢ Kal EMIAEYUEVOV TTapayoviov mou v ennpealouv”, ABAKTIOPIK)

Awatpifn, Xiog: Tpnpa Aoiknong Ermxeprioewv [Mavermotnpiou Atyaiou.

ZYITPAMMATA

. Auprnieporiovdog K., TlavaBdapag B., TaAdapoupa M. (2015), «Zroatnyiksc
AeBvoug kar E€aywyicov Mapkeuvyrr, [nAextp. BipA.], ISBN: 978-960-603-
211-0, ABnva: Zuvdeopog EAAnvikov Akadnpaikev BifAodnkev, EAAnvika
Axradnpaika HAexktpovika Zuyypdppata kat Bonbnpata. AwaBéowpo oto:
http://hdl.handle.net/11419/1552

. Solomon M.R., Marshall G.W. and Stuart E-W. (2021), «Mdpkeuvyk:
aAnbwoi avBpwror, ainbwég emidoyegy, 100 €kS., emMOTNUOVIKI] erupéAeia:
AAé€avbpog Armootordxkng, Mdapkog Koupylaviakng, Mapia Zaldapoupa,
ABnva: Exdooeig TQ1oAa, ISBN 13: 978-0-13-5199893.
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3. AHMOZIEYZEIZ XE AIEOGNH EITIIZTHMONIKA IIEPIOAIKA ME KPITEZ

1. Salamoura M., Kyriakaki A. and Krasanaki V., (in press), Linking local
business networks to brand image and place branding: the case of
“Cretan Hands”, Journal of Tourism, Heritage & Services Marketing,

Special Issue "Tourism Marketing in the Era of Economic Crisis", p. X.

2. Skapinaki, A. and Salamoura, M. (2020), Investigating Primary School
Quality Using Teachers’ Self-Efficacy and Satisfaction, Journal of
Tourism, Heritage and Services Marketing, 6(1), pp.17-24. AwaB¢owo oto:
http://doi.org/10.5281/zenodo.3603340

3. Salamoura, M. and Voxaki, V. (2020). Improving Air Passengers’
Experience During Flight Disruption: The Case of Enforcing the Denied
Boarding Regulations (DBRs) at Chios Airport “Omiros”. Journal of Air
Transport Studies. 11, 1 (Jan. 2020), 11-30. DOI:
https://doi.org/10.38008/jats.v11i1.152

4. Salamoura, M., Chaniotakis, I. and Lymperopoulos, C. (2017),

Enhancing Airlines Passengers’ Satisfaction through service quality: the
importance of the “human factor”, Journal of Air Transport Studies,
Volume 8, Number 2, Summer 2017, pp.54-69. AwBéowio oto:
https://doi.org/10.38008 /jats.v8i2.32

5. Salamoura M., Angelis V., Kehagias J. and Lymperopoulos C. (2008),
“Investigating the “New Product Acceptance Function” in Greek
enterprises: The Quality — Accessibility Relationship”, Managing Service
Quality, Special Issue “Service quality and Customer Relationship
Management: interrelationships and implications”, Vol.18: No.5, pp.425-
441, ISSN: 0960-4529, DOI: 10.1108/09604520810898811

6. Angelis, V. and Salamoura, M. (2001), “Definition and quantification of
the tourism product's quality: theoretical analysis and practical
applications”, Anatolia: An International Journal of Tourism and Hospitality
Research, Vol.12:Nol, pp.43-52, Online ISSN: 2156-6909, DOl
10.1080/13032917.2001.9686998

4. KEPAAAIA IE TYAAOTIKOYZ TOMOYZ
1. Salamoura, M., Partsali, 1., Kyriakaki, A. (2024). Investigating Greek

Consumers’ Intentions Toward Green Hotels: An Application of an

Extended “Values Beliefs Norms” Model. In: Mavri, M., Ikouta Mazza, P.,
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Karasavvoglou, A., Polychronidou, P. (eds) Economic Growth, Prosperity
and Sustainability in the Economies of the Balkans and Eastern European
Countries. EBEEC 2023. Springer Proceedings in Business and
Economics. Springer, Cham, pp.313-333. ISBN:978-3-031-58437-4.
AaBéomo oto: https://doi.org/10.1007/978-3-031-58437-4 17

Salamoura M., Giannopoulos A., Moumouri F. (2020) Tourists’
Perceptions and Intended Behavior Thanks to Celebrity Endorsement:
Antetokounmpo Invites You to Santorini with Aegean Airlines. In:
Kavoura A., Kefallonitis E., Theodoridis P. (eds) Strategic Innovative
Marketing and Tourism. Springer Proceedings in Business and Economics.
Springer, Cham, pp.871-879. ISBN: 978-3-03-036126-6. AtaB¢oio oto:
https://link.springer.com/chapter/10.1007/978-3-030-36126-6_96

Salamoura M., Ntamposis V., Gaki E. (2020) The Implementation of
Internal Marketing in Public Sector Organizations: The Case of Job
Satisfaction at Chios Police Department. In: Kavoura A., Kefallonitis E.,
Theodoridis P. (eds) Strategic Innovative Marketing and Tourism. Springer
Proceedings in Business and Economics. Springer, Cham, pp.861-870.
ISBN: 978-3-03-036126-6. Alabéoo oto:
https://link.springer.com/chapter/10.1007 /978-3-030-36126-6_95

Salamoura, M. and Voxaki, V. (2019), Understanding Aviation
Consumers’ Experience at the Time of Their Journeys: The Use of the
Denied Boarding Regulations (DBRs) at Chios Airport, in: Kavoura, A.
Kefallonitis, E. and Giovanis, A. (Eds), Strategic Innovative Marketing and
Tourism: Springer Proceedings in Business and Economics, Springer,
pp-207-215, ISBN: 978-3-030-12453-3. AwaBeopo oto:
https://link.springer.com/chapter/10.1007/978-3-030-12453-3 24

5. AHMOZIEYZEIZ ZE ITPAKTIKA AIEONQN ZYNEAPIQN ME KPITEZ

1.

Soureli M., Chaniotakis I. and Salamoura M. (2021), “Smartphone users’
intention to accept apps permission requests for personal data sharing:
the key role of social influence and impulse downloading”, Proceedings of
the European Marketing Academy, 50th, (93190), Awb¢ompo oto:
http:/ /proceedings.emac-online.org/pdfs /A2021-93190.pdf

Koutsogiannis C. and Salamoura M. (2021), The role of Ilocal

government in destination brand image: the case of Municipality of
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Nafpaktia, in: Christou, E., Fotiadis, A. and Alexandris, K. (Eds),
Tourman 2021 Book of Abstracts, “Restarting tourism, travel and
hospitality: The day after”, 21-23 May 2021, Virtual Conference
Proceedings, pp. 1031-1033, ISBN: 978-618-84798-9-0. Awab¢omo oto:
https:/ /www.tourman.gr/files/TOURMAN2021 BOOK OF ABSTRACTS.

pdf

3. Soureli M., Chaniotakis I., Salamoura M. (2020), To opt in or out? — The
impact of perceived benefits and loyalty on GDPR consent to personal
data collection and profiling in a retail chain store. Proceedings of the
European  Marketing Academy, 49th, (61736). AwBéowpo oto:
http:/ /proceedings.emac-online.org/pdfs /A2020-61736.pdf

4. Salamoura M. and Noomene C.G. (2020), “Investigating wine consumers’
behavior: the case of different generations and purchase goals in Greece”,
in: Christos Sarmaniotis (Ed.), 8% International Conference on
Contemporary Marketing Issues (ICCMI) 2020, 11-13 September, Virtual
Conference Proceedings, pp.89-94, ISBN: 978-618-84798-6-9. AwaB¢oo
oto: http://iccmi2020.org /wp-

content/uploads /ICCMI 2020 Conference Proceedings.pdf

5. Krasanaki V., Salamoura M., and Kyriakaki A. (2020), “Using a local
business network to enhance the brand image of a tourism destination:
the case of “Cretan Hands”, in: Christos Sarmaniotis (Ed.), 8%
International Conference on Contemporary Marketing Issues (ICCMI) 2020,
11-13 September, Virtual Conference Proceedings, pp.44-49, ISBN: 978-
618-84798-6-9. AlaB¢omo oto: http://iccmi2020.org/wp-
content/uploads/ICCMI 2020 _Conference Proceedings.pdf

6. Salamoura, M., Iakovaki, E. and Voxaki, V. (2018), Empirical
Investigation of Air Passenger’ Attitudes and Behavior Towards Flight
Disruption Issues: The Implementation of Regulation (EC) 261/2004
(Passenger Rights), in: Christou, E., Alexandris, K. and Fotiadis, A. (Eds),
Tourman 2018, “In search of excellence in tourism, travel & hospitality”,
Rhodes, Greece, 25-28 October 2018, Conference Proceedings, pp.605-
611, ISBN: 978-960-287-159-1. AwaB¢oo oto:
https:/ /tourman.gr/files/TOURMAN 2018 Proceedings Final.pdf

7. Skapinaki, A. and Salamoura M. (2018), The contribution of self-efficacy

and employee satisfaction as part of internal marketing in school quality:
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the case of primary education”, in: Christos Sarmaniotis & Gillian Wright
(Eds), 6t International Conference on Contemporary Marketing Issues
(ICCMI) 2018, Athens, Greece, 27-29 June, pp.348-355, ISBN: 978-960-
287-158-4, AwaBeowpo oto:

http://www.mkt.teithe.gr/iccmi2018 /ICCMI 2018 proceedings.pdf

(outstanding paper award)

8. Salamoura, M. & Konstantas, G. (2017), "Place branding: the
implementation of a successful marketing strategy to the case of Chios
Island", in: Christos Sarmaniotis & Gillian Wright (Eds), 5th International
Conference on Contemporary Marketing Issues (ICCMI) 2017, Thessaloniki,
Greece, 21-23 June, pp.256-263, ISBN: 978-960-287-156-0. AwaB¢opio
oto:

http://www.mkt.teithe.gr/iccmi2017 /ICCMI 2017 proceedings.pdf

9. Salamoura, M. & Stavrinoudi, S. (2016), “Measuring outpatients’
satisfaction in healthcare services: the case of General Hospital of Chios”,
4t International Conference on Contemporary Marketing Issues (ICCMI):
June 22-24, 2016, Heraklion, Greece / co-organized by Alexander
Technological Educational Institute (ATEI) of Thessaloniki, Department of
Business Administration [and] Manchester Metropolitan University;
editors: Christos Sarmaniotis and Gillian Wright, pp.593-599, ISBN: 978-
960-287-153-9 [Conference proceedings].

10.Varfis, E. and Salamoura, M. (2013), “The Role of Social Media
Marketing In Tourism Consumer Behaviour: The Case Of Greek Bus
Operators (GBOs)”, 5t International Scientific Conference “Tourism Trends
and Advances in the 21st Century”, May 30th — June 2nd 2013, Island of

Rhodes, Greece [Conference Proceedings].

11.Koufodontis N.I, Salamoura M. and Gaki, E. (2013), “Place Branding
Strategies for Specific Regions: A Response to Overcome Economic
Crisis”, 5t International Scientific Conference “Tourism Trends and
Advances in the 21st Century”, May 30t — June 2nd 2013, Island of

Rhodes, Greece [Conference Proceedings].

12.Gaki E., Salamoura M. and Koufodontis N.I. (2012), “Enhancing Tourism
Product during Economic Crisis: Towards a More Efficient Place
Marketing and Branding Strategy”, 24 Advances in Hospitality and
Tourism Marketing & Management Conference (AHTMMC), Corfu Island,

Ap. Mapia Zaiapoupa: Boypa@ukd Xnusiopa 15



Greece, 31 May - 3 June, ISBN: 978-960-287-139-3. Awab¢owo oto:
http://hotelsimulation.com/ahtmm /2012 /Friday.html

13.Lymperopoulos, C. and Salamoura, M. (2011), “The role of the
internationalization of Greek Small and Medium Enterprises (SMEs) in
the way out of the economic crisis”, International Conference “Rethinking
Business and Business Education in the age of crisis”, Chios Island,

Greece, 20-22 October [Conference Proceedings].

14.Karoulia S., Gaki E., Salamoura M., Angelis V. and Lymperopoulos C.
(2011), “Determining the Factors Affecting Bank Customers’ Satisfaction
during the Economic Crisis: the Greek Case”, International Conference
“Rethinking Business and Business Education in the age of crisis”, Chios

Island, Greece, 20-22 October [Conference Proceedings].

15.Salamoura M., Lymperopoulos C., Gaki E. and Angelis V. (2011),
“Service Quality and Students’ Satisfaction in Business Schools: The
Case of Greece”, in 3@ BIC on Services Marketing "Servicing the Way out of
the Economic Downfall: Exploring the Present and Future Role of Services”,
Cesme, Izmir, Turkey, 07-09 September, pp.310-319 [Conference

Proceedings].

16. Salamoura M. and Angelis V. (2008), “The Image of the Tourism Product:
theoretical approach and applications”, 26% EuroCHRIE Congress
“Building a Legacy, Living the Dream: 2020 Vision for Hospitality and

Tourism”, Dubai, October 11-14 [Conference Proceedings].

17.Salamoura M., Angelis V., Kehagias J. and Lymperopoulos C. (2007),
“Investigating the “New Product Acceptance Function” The Quality —
Accessibility Relationship”, 1st Biannual International Conference in
Services Marketing “Strategic Developments in Services Marketing”, Chios,
Greece, 27-29 September, ISBN: 978-960-7475-41-1 [Conference

Proceedings].

18. Angelis V., Kehagias J., and Salamoura M. (2006), “Investigating New
Product Acceptance: evidence from Greece”, AM 2006: Academy of
Marketing Conference “Marketing Excellence”, Middlesex University

Business School, London, UK, 4-6 July [Conference Proceedings].

19. Angelis V. and Salamoura M. (2000), “Defining and evaluating the image

of the tourism product: the case of islands and specific destinations”,
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International Scientific Conference “Tourism on Islands and Specific
Destinations”, University of the  Aegean, Business School,
Interdepartmental Course of Postgraduate Studies in Tourism Planning,
Management & Policy, Chios Island, Hellas, December 14-16 [Conference

Proceedings].

6. AHMOZIEYZEIX ZE EOGNIKA EIIIZXTHMONIKA XYNEAPIA ME KPITEX

1. Auyouotdkng, E., Auyouotakng, X. Zadapoupa, M. (2018), O poAog tou
oTpATNYIKOU 0xXed1a0p10U PAPKETIVYK OTI§ UTnpeoieg uyeiag Kat ripovoilag: H
nepimwon tou npoypappatog «Borbswa oto ormitr, 10 Emommuoviko

Zuvébpro yia v Avantuén g Xiouv, Xiog, 5-7 Oxteppiou 2018.

2. Mndn, A., Kupwaxkdkn, A., Zadapoupa, M. (2018), “H oupPoAr} evog
TMOATTIOTIKOU TMOPOU  OTNV TOUPIOTIKY] aVAITtuén &vog 1ipoopiopou. H
nepimwon tou Kdaotpou wng Xiou”, 19 Emotnuoviko Xuvébpio yia tnu

Avartuén ¢ Xiou, Xiog, 5-7 OxtwfBpiou 2018.

3. Maupn, M., AyyeAnig, B., Taxkn, E., Kougoboving, [. Zadapoupa, M.,
(2009), “H Xpnon wwv ZAIT otv Anpoola Atoiknon kat tmv HAektpovikr)
AaxkuPépvnon. AeBvng kat EAAnvikr spnepia”, oe: Makpudbnunipng, A.,
Mapoudag A., Ipafita, M. HA. (emp.), Xvuyxpoveg tdoesig otn Olotknukn
emotyun: "Néa Anuoowa Awiknon, Etaipikny Kowwvikn EvOBuvn kar Kowweovia
10V I[oAttwv: 20 Zuvedpio Aowknuikodv Emotnudovev: 11-13 OrxtwBpiov 2007,
Tpnpa Awiknong Enxeprjoenv, Ilavermotnpio Awaiou, Xiog, A6rnva:
Yaxkkoudag, oo. 857-868, ISBN: 978-960-445-478-5.

4. Angelis V. and Salamoura M. (2006), “New Product Acceptance as a
systemic tool of consumer behavior in modern enterprises”, Proceedings
Volume, 2~ National Conference of the Hellenic Society of Systemic Studies,
Chios, Greece, 25-27 May [Conference Proceedings].

7. ITIPAKTIKA LYNEAPIQN

¢ Empédela tou Conference Proceedings (Book Of Abstracts) tou Ist
Biannual International Conference “Strategic Developments in Services
Marketing”, 27-29 September 2007, Chios Island, Greece: University of
the Aegean, ISBN: 978-960-7475-41-1.

Ap. Mapia Zaiapoupa: Boypa@ukd Xnusiopa 17



8. AOIIIO EKIIAIAEYTIKO YAIKO
¢ Zalapoupa, M. (2015), "Touptotikd MApKeTvyK", EKMTAGEUTIKO UAIKO OTO
mAaio oepwapiov exknaidbevong €€’ arootdoswg oty Biwown Touplotikn

Avdarttuén kat Ataxeipion Ipoopiopwv, "Exniaidevoviag otov Touplopo”.

¢ Zaldapouvpa, M. ABAKTIKEG TNUEWOEIS YA TA MAPAKAT® pabrjpata tev

aviiotoxev tunpdamwey tou Iavermotnpiou Awyaiou:

1. TAE
»  Eioaywyr oto Mdapketivyk (2008- ),
»  Avwoiknon IMoAnosov (2008-2010),
= Yupnepupopa Katavaiwtr) (2008-2013),
= Zrpatmykeg [TpofoAng kat Emkowveviag (2009- ),
= Touplotkd Mapretvyk (2009-2012),
= 'Epeuva Ayopdg (2010-).

2. TOAIT
= 'Epeuva Touplotikng Ayopdg (2020- ).
3. MBA

= Awoiknon Mapkeuvyk (2011-),
= AeBvr)g Aloiknon Mapxketvyk (2013-2015).
4. AIIMX
» Touploukd Mdapxketvyk (2008-2009),
= Mapxketuvyk otov Toupiopo kat v P1doevia (2016-2018),
» Mapreuvyk Touploukov Ilpooplopewv kat Emxeipriosov
P ogeviag (2018-).

8. ENAEIKTIKEX ETEPOANA$®OPEZ

> Avag@opa otn dnpooicuon: Skapinaki, A. and Salamoura, M. (2020),
Investigating Primary School Quality Using Teachers’ Self-Efficacy and
Satisfaction, Journal of Tourism, Heritage and Services Marketing, 6(1),

pp.17-24. AtlaB¢oo oto: https://doi.org/10.5281 /zenodo.3603340.

¢ Gedviliene, G. (2020). Social interactivity dimensions in activities
of students in higher education - In: Journal of Contemporary
Education, Theory & Research 4, 1, S. 33-37 - URN:
urn:nbn:de:0111-pedocs-193128 - DOI: 10.5281/zeno0do.3769753
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¢ Oikonomidou, M. and Konstantinidis, I. (2020). The Effect of
Administrative Actions on Satisfaction of Primary and Secondary
Public School Principals (May 30, 2020). Journal of Contemporary
Education Theory & Research (JCETR), 2020, Vol. 4, No. 1, pp. 21-
27, DOIL: 10.5281/zenodo.3769323, Available at
SSRN: https://ssrn.com/abstract=3748661

¢ Trichas, P.-C. & Avdimiotis, S. (2020). Leadership styles in special
education. Journal of Contemporary Education Theory & Research,
4(1), 3-7. https://doi.org/10.5281/zenodo.3769219

¢ Sundas Khabirr, Aleen Fatima (2020), Relationship Between
Teacher Satisfaction and Quality Education At College Level In
Rawal Pindi Division : A Review Paper, Dinasti International Journal
of Digital Business, Volume 2, Issue 1, December 2020, DOI:
https://doi.org/10.31933/dijdbm.v2il

¢ LukoSeviciuté-Noreikiené, [. (2020). Open learning model
architecture in higher education. Journal of Contemporary
Education Theory & Research, 4(1), 28-33.
https://doi.org/10.5281/zenodo.3769692

¢ Johnson, Catherine and McLaughlin, James (2020): Tourism
branding and promotion: A critical approach. Published in:
International Journal of Tourism Studies, Vol. 21, No. 2 (7 May
2020): pp. 116-128.

¢ A Sadiq, MMS Akhter (2020), Relationship between Teacher
Satisfaction and Quality Education at College Level in Lahore
Division, Pakistan Social Sciences Review, December, Vol. 4, No. IV
[01-15]

¢ Apostolou, George; Papatsimpas, Achilleas; Gounas, Athanasios;
Gouna, Ourania (2020): Assessing students’ and parents’
satisfaction and expectations from secondary education services in
Greece - In: Journal of Contemporary Education, Theory & Research
4, 1, S. 14-20 - URN: urn:nbn:de:0111-pedocs-192933 - DOI:
10.5281/zenodo.3769264

> Avag@opa otn dnpooicuon: Salamoura M. and Angelis V. (2008), “The
Image of the Tourism Product: theoretical approach and applications”,

26t EuroCHRIE Congress “Building a Legacy, Living the Dream: 2020
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Vision for Hospitality and Tourism”, Dubai, October 11-14 [Conference

Proceedings].

¢ Saffarian, Amir and Shams, Fereidoon (2011), “Identifying
Required Data for a Successful Dynamic Packaging System”, 2009
International Conference on Machine Learning and Computing,
IPCSIT vol.3 (2011), IACSIT Press, Singapore.

¢ Choeichuenjit, K., Sapsanguanboon, W. (2012), Foreign Tourists’
Demand on Thai Cultural Tourism Supply Chain, Journal of Thai
Hospitality, 9(2) 2014, 74-85,

http:/ /www.tourismtaat.siam.edu/images/magazine /m9b2/74-

85.pdf

¢ Pansuwan, A. (2014). Determinants of Tourist Expenditure in
Travel Package during Travel Fair" the 23rd Discovery Thailand
2011 and Discovery World 2011" at Impact Muang thong Thani.

Review of Integrative Business and Economics Research, 3(2), 281.

¢ Du, S. (2015). Chinese Tourists'loyalty Toward Destination Image
Study In Thailand. http://ithesis-
ir.su.ac.th/dspace/handle/ 123456789 /848.

¢ Gugushvili, T. Salukvadze, G., Salukvadze, J. (2019). "Has
Traditional Georgian Hospitality Been Sustained Under Tourism
Development? Evidence from the High-Mountain Regions of

Georgia," Mountain Research and Development, 39(4), R20-R26.

> Avag@opa oty dnpocicuon: Salamoura M., Angelis V., Kehagias J. and
Lymperopoulos C. (2008), “Investigating the “New Product Acceptance
Function” in Greek enterprises: The Quality — Accessibility Relationship?,
Managing Service Quality, Special Issue “Service quality and Customer
Relationship Management: interrelationships and implications”, Vol.18:
No.5, pp.425-441, ISSN: 0960-4529, DOI: 10.1108/09604520810898811

¢ Sigala, Marianna (2008), “Service quality and customer
relationship management: interrelationships and implications”
(guest editorial), Managing Service Quality, Vol.18: No.5, pp.421-
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¢ Salamoura, Maria & Angelis, Vasilis (2008), “The Image of the
Tourism Product: theoretical approach and applications”, 26t
EuroCHRIE Congress “Building a Legacy, Living the Dream: 2020
Vision for Hospitality and Tourism”, Dubai, October 11-14
[Conference Proceedings].

¢ Lado N., Cesaroni F., Maydeu-Olivares A., Ho H.C. (2015) Co-
Branding Strategies Applied to High-Tech Products and Luxury
Brands: A Cross-Cultural Perspective. In: Dato-on M. (eds) The
Sustainable Global Marketplace. Developments in Marketing Science:
Proceedings of the Academy of Marketing Science. Springer, Cham.

¢ Juma Bananuka, Twaha Kigongo Kaawaase, Musa Kasera, Irene
Nalukenge, (2019) "Determinants of the intention to adopt Islamic
banking in a non-Islamic developing country: The case of Uganda",
ISRA International Journal of Islamic Finance,

https://doi.org/10.1108 /1JIF-04-2018-0040.

> Ava@opa oti§ dnpooieuoeig:

» Angelis V., Kehagias J., and Salamoura M. (2006), “Investigating New
Product Acceptance: evidence from Greece”, AM 2006: Academy of
Marketing Conference “Marketing Excellence”, Middlesex University

Business School, London, UK, 4-6 July [Conference Proceedings].

» Angelis V. and Salamoura M. (2000), “Defining and evaluating the image
of the tourism product: the case of islands and specific destinations”,
International Scientific Conference “Tourism on Islands and Specific
Destinations?, University of the  Aegean, Business School,
Interdepartmental Course of Postgraduate Studies in Tourism Planning,
Management & Policy, Chios Island, Hellas, December 14-16 [Conference

Proceedings].

¢ Salamoura M., Angelis V., Kehagias J. and Lymperopoulos C.
(2008), “Investigating the “New Product Acceptance Function”
in Greek enterprises: The Quality — Accessibility Relationship”,
Managing Service Quality, Special Issue “Service quality and
Customer Relationship Management: interrelationships and
implications”, Vol.18: No.5, pp.425-441, ISSN: 0960-4529, DOI:
10.1108/09604520810898811
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¢ Salamoura M. and Angelis V. (2008), “The Image of the Tourism
Product: theoretical approach and applications”, 26t
EuroCHRIE Congress “Building a Legacy, Living the Dream:
2020 Vision for Hospitality and Tourism”, Dubai, October 11-14

[Conference Proceedings].

7. Avagopa otn Onpooicuon: Angelis, V. and Salamoura, M. (2001),
“Definition and quantification of the tourism product's quality: theoretical
analysis and practical applications”, Anatolia: An International Journal of
Tourism and Hospitality Research, Vol.12:Nol, pp.43-52, Online ISSN:
2156-6909, DOI: 10.1080/13032917.2001.9686998

¢ CIMEN, H. TURIZM ISLETMECILIGI EGITIMI ANABILIM
DALI.

¢ Dahiya, A., & Duggal, S. (2014). TRENDS AND PRACTICES
IN HOSPITALITY AND TOURISM RESEARCH: A SELECTED
STUDY FROM INTERNATIONAL JOURNALS. International
Journal of Hospitality & Tourism Systems, 7(1).

9. ZYMMETOXH XE ZYNEAPIA

¢ 15% International Conference Economies of the Balkan and Eastern
European Countries — EBEEC (ue mapouvoiaon gpyaoiag)

¢ 50" Annual EMAC Conference, Madrid, 20-25 May 2021, Virtual
Conference (ue mapouvoiaon epyaoiag)

¢ Tourman 2021, 4th International Scientific Conference “Restarting tourism,
travel and hospitality: The day after”, 21-23 May 2021, Virtual Conference
(1e mapouvoiaon spyaociag kat moderator oto session Destination Marketing)

¢ 49h Annual EMAC Conference, Budapest, May 26-29, 2020, Virtual
Conference (ue mapouvoiaon spyaoiag)

¢ 8th International Conference on Contemporary Marketing Issues (ICCMI)
2020 (ue mapouvoiaon pyaotov)

¢ 8t International Conference on Strategic Innovative Marketing and Tourism,

7th IC-SIMAT, Chios, Greece, 2019 (ue mapouvoiaon epyaociov).
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¢ 7t International Conference on Strategic Innovative Marketing and Tourism,
7th IC-SIMAT, Athenian Riviera, 2018 [ue mapovoiaon spyaoiag).

¢ 2nd International Scientific Conference Tourman 2018, “In search of
excellence in tourism, travel & hospitality”, Rhodes, Greece, 25-28 October
2018 [ue mapouvoiaon spyaociag).

¢ 6t International Conference on Contemporary Marketing Issues (ICCMI):
June 27-29, 2018, Athens, Greece / co-organized by Alexander
Technological Educational Institute (ATEI) of Thessaloniki, Department of
Business Administration [and] Manchester Metropolitan University [ue
rmapouvoiaon epyaoiag).

¢ 5th Aegean  University Tourism  Conference and 13th IMIC
Conference Tourism: Trends, Prospects and Implications for Enterprises
and Destinations, Santorini Island, Greece,19-21 October 2017.

¢ 5th International Conference on Contemporary Marketing Issues (ICCMI):
June 21-23, 2017, Thessaloniki, Greece / co-organized by Alexander
Technological Educational Institute (ATEI) of Thessaloniki, Department of
Business Administration [and] Manchester Metropolitan University [ue
rmapouvoiaon epyaoiag).

¢ 4t International Conference on Contemporary Marketing Issues (ICCMI):
June 22-24, 2016, Heraklion, Greece / co-organized by Alexander
Technological Educational Institute (ATEI) of Thessaloniki, Department of
Business Administration [and] Manchester Metropolitan University [ue
mapouoiaon pyaociag).

¢ S5t International Scientific Conference “Tourism Trends and Advances in
the 21st Century”, May 30th — June 2nd 2013, Island of Rhodes, Greece [ue
Tapouoiaon Epyactv).

¢ 2nd Advances in Hospitality and Tourism Marketing & Management
Conference (AHTMMC), Corfu Island, Greece, 31 May - 3 June [ue
rmapouvoiaon epyaoiag).

¢ International Conference “Rethinking Business and Business Education in
the age of crisis” 20-22 October 2011, Chios Island, Greece (ue
Tapouoiaon pyactv).

¢ 3rd BIC on Services Marketing "Servicing the Way out of the Economic
Downfall: Exploring the Present and Future Role of Services", 07-09
September 2011, Cesme, Izmir, Turkey (ue mapovoiaon spyaociag).
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¢ 2nd  Biennial International Conference on Services Marketing:
“Orchestrating the Service Experience, Music to the Ear of Our Customers”,
Thessaloniki, Greece, 4-6 November 2009 (ue mapouvoiaon spyaoiag).

¢ 8th European Academic Conference on “Internal Auditing & Corporate
Governance”, Chios Island, Greece, 21-23 April 2010.

¢ 206t EuroCHRIE Congress “Building a Legacy, Living the Dream: 2020
Vision for Hospitality and Tourism”, Dubai, October 11-14, 2008 (ue
rmapouvaoiaon spyaoiag).

¢ 17th Hellenic Conference of Academic Libraries “Academic Libraries as a
measure of Institutional Quality Assessment’, loannina, Greece, 24-26
September 2008.

¢ 20 Yyuvédbplo Aknukev Emotmpovev “Suyxpovee Taoeig oty Awowknuxn
Emowun: Néa Anudota Awoiknon, Etaipikr) Kowwvikny EvBuvn kar Kowovia
v IToAttwv”, Xiog, 11-13 OxkwwpPpiou 2007 (ue mapouvoiaon spyaoiag).

¢ 1st Biannual International Conference “Strategic Developments in Services
Marketing”, University of the Aegean, Department of Business
Administration and University of Glasgow, in collaboration with Greek
Marketing Academy, Chios Island, 27-29 September 2007 (ue mapovoiaon
goyaoiag).

¢ 2nd National Conference of the Hellenic Society of Systemic Studies,
“Systemic Approaches in a Network of Enterprises — Organizations?,
Hellenic Society of Systemic Studies and University of the Aegean, Chios,
25-27 May 2006 (ue mapouvoiaon epyaoiag).

¢ International Conference “Managing Global Trends and Challenges in a
Turbulent Economy”, University of the Aegean, Business School,
Department of Business Administration, Chios, 13-15 October 2005.

¢ International Scientific Conference “Tourism on Islands and Specific
Destinations”,  University of the Aegean, Business School,
Interdepartmental Course of Postgraduate Studies in Tourism Planning,
Management & Policy, Chios Island, Greece, 14-16 December 2000 (ue
mapouoiaon pyaociag).

¢ 8o TlavedArivio ZXZuvédplo Axadnpaikeov BipAodnkov “H Axkabnuaixn
BiBAi00nkn w¢ eknaibevtukn Kar epsuvnukn povada omv 3n xdietia”, Pédog,
20-22 Oxktwfpiou 1999.
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10. AOIITH AKAAHMAIKH APAXTHPIOTHTA

¢ EnifAsyn SMAOPATIKGOV KAl MTUXLAKOV £pYAc1OV, ota miaioia:

v 10U TPOMTUX1aKoU Tmpoypdppatog oroudov tou  Tunuarog Awoiknong
Emixeprjoswv tou Iavermotnpiou Awyaiou (2008-onpepa): mevivia €5t (56)
(oAorAnpwpéveg) kar dekatéooeplg (14) (os e§eAdn) muxiakeg epyaoisg.
Evbewktika avagpépovrat:

e Miootlou Bepovika (2017), «<H EYMBOAH THX TTOIOTHTAY TQN
[MPOXSEPOMENQN YITHPEXIQN XTHN IKANOIIOIHXH TQN
[TEAATON KAI XTH AHMIOYPITA AEIAYX TIA THN
ETIIXEIPHEZH>».

e Mmniadobrjpa Ztaupovda (2012), «<H EYMBOAH THE AIAXEIPIZHE
ANOPQITINOY AYNAMIKOY XTHN TIAPOXH JIIOIOTIKQN
YIIHPEZIQN XTIE TOYPIETIKEY EINXEIPHEEIYX. MEAETH
[TEPITITQEHE: COSTA NAVARINOb.

e [larmmadorovdou Mapia (2019), «O POAOL TOY MAPKETINTK
YTHN I[MTPOZXOAIKH ATQI'H: EMIIEIPIKH MEAETH
IKANOIIOIHZHYE TONEQN KAI EPTAZOMENQN TIA TOYZ
[TAIAIKOYZ EXTAGMOYZE TOY NIIAA AHMOY XIOY».

o Jlapaoctatibou EAeuBepia (2011), «H IIOIOTHTA TQN
[TPOXSPEPOMENQN  YITHPEZIQN ITIZ  AKAAHMAIKEZ
BIBAIO®HKEZX».

e XmaBouAa Kovoravtiva (2011), «<H ZYMBOAH THX AIAHMIXHZ
Q¥ XTOIXEIOY TOY MI'MATOX ITPOBOAHY XTHN EIKONA
ENOZX I[TPOIONTOZ.

v/ 10U IPOITIUXIAKOU Tpoypdpupatog onoudwv tou Turnuato¢ OKovouIKng Kat
Awixnong otov Touptoud tou Ilavermotnpiou Awaiou (2020-onpepa): 6uo (2)
oloxrAnpapéveg kat duo (2) (oe £§EA8) TTUXIAKEG £pyaoieg,

v 10U WMETAIuUX1akou rpoypappdatog “Zrpoatnywucy) Awiknon Toupioukav
ITpoopouwv & Emxeiprioswv Pdofeviagy tou Ilavermotnpiou Awyaiou (2016-
onuepa): 1ievie (5) (oAorAnpwpéveg) wat tecoepls (4) (oe  e§eAdn)
dumdaopatikeg epyaoieg. Evbeiktuka avagépoviat:

e Kpaoavdakn Baoeia, «AHMIOYPTTA TOYPIZTIKHZ
TAYTOTHTAYX KAI ZXEAIAXMOXZ MAPKETINTK (MARKETING
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PLAN) TIA TON NOMO HPAKAEIOY KPHTHZ. H IIEPIIITQXH
TOY AIKTYOY “KPHTIKA XEPIA” (CRETAN HANDS)».

e Xappouodkn Euotpatia (2019), «H XPHXH TQN MEXIQN
KOINQNIKHE AIKTYQXHYX XTON TOYPIZMO: H ITIEPIIITQXH
THX XIOY».

e Xtaupdkn Apadia (2020), «TA MEXA KOINQNIKHY AIKTYQEHXE
KAI H EIIAPAXH TOYXZ XTHN EIIIAOTH ENOX TOYPIZTIKOY
[TPOOPIZEMOY. MEAETH TIIEPIIITQEHY EENOAOXEIAKHZ
MONAAAY THZ POAQY».

v’ 1tou Ipoypduuarto¢ Metantuxiaxov Zmoubawv oty Awiknon Emixesipriosov —
IIMY MBA 1tou Ilaveruounpiou Awaiou (2014-onpepa): tecodpav (4)
(oOAoxkAnpwpéveg) rat téooepls (4) (oe e§EASn) duAepatikég epyaocieg.
Evbewktika avagpépovrat:

o Kaovotaviag T'eopylog (2015), «MAPKETINTK KAI AHMIOYPIIA
ANTATQNIETIKHE TAYTOTHTAX TOIIOY: H ITIEPIIITQEH THX
XIOY».

e Xrtaupvoudrn Zogia (2015), «H METPHXH THX IKANOIIOIHXHZ
TQN EEQTEPIKQN AXOENQN AIIO TIE YITHPEXIEY YTEIAX. H
[MEPITITQEH TOY F'ENIKOY NOZOKOMEIOY X10Y
“CZKYAITZEIO”»

e XRATVAKI ABnva (2010), «H ZYMBOAH THZ
AYTOAIIOTEAEEZMATIKOTHTAXZ KAI THX EPT'AXIAKHX
IKANOIIOIHZEHY XTHN IIOIOTHTA THE IIPQTOBAGMIAYL
EKITAIAEYZHY XIOY».

e Nruapnwong Biktwpag (2018), «<EMIIEIPIKH AIEPEYNHXH THX
EPTAYXIAKHY IKANOIIOIHEHY TOY IIPOZQIIIKOY THZ
EAAHNIKHYE AXTYNOMIAY TTIOY YIITHPETEI £¥TH AIEY®YNXH
AXTYNOMIAY XIOY»

v tou Meuartuxiakou Aumdopatog Eidikeuong own “Awoiknon Touptotuk@v
Emixeiprjoswv” 1ng ZxXoArng Kowovikeov Emotpov tou EAAnvikoy Avoiktou
[Taveruotpiouv (2017-onpepa): deratéooeplg (14) Sudopatukég epyaoieg
(oAoxkAnpwpéveg). Evoekukda avagépovat:

e Mnapmnoupn Arnuntpa (2019), «ZTPATHITKOYX EIXEAIAZMOZ
MAPKETINI'K TOYPIZTIKOY ITPOOPIZEMOY: H IIEPIIITQXH
TOY NOMOY AITQAOAKAPNANIAX».
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e Movokpouoog Anuntplog (2018), <AIEPEYNHXH TOY POAOY TQN
EPTAXIAKQN EXXEXEQN XTA KINHTPA KAI THN AIIOAOXH TQN
YITAAAHAQN KAI XTHN TEAIKH AIAMOPOQYH THX ITOIOTHTAX
TON TTAPEXOMENQN  YIIHPEXION: H T[EPHITQXH THX
EPI'AXIAKHY AITAXXOAHZHE TOY ZEENOAOXEIAKOY KAAAOY».

e Koutooywavvng Xprjotog (2020), «O POAOLX TQN AHMQN ETHN
TOYPIETIKH ANAIITYEH KAI TTPOBOAH THX AIOIKOYZAZ
[NEPIOXHE TOYZX: H ITEPITITQEH TOY AHMOY NAYITAKTIAY».

e Kuplaxkorovdou Eugnpia (2018), (AIEPEYNHXH TOY POAOY
TOY EZQTEPIKOY MAPKETINTK XTHN IKANOIIOIHXH TQN
TEAIKQN I[TEAATQN: H [MEPITITQEH TOQN
XPHMATOIIIZETQTIKQN IAPYMATQN>.

o XtéAAog Zokpding (2020), «ZXEAIAZMOXZ KAI AIAXEIPIZH
BRANDING AIA®OPETIKQN TOYPIETIKQN ITPOOPIZEMQN: H
[MEPITITQZH TOY TPITQNOY AEYKAAAZ-TIPEBEZAX-BONITZAX
AITQAOAKAPNANIAZ».

¢ EmnifAsyn TtoV &pyacidv 1mnou exnoviOnkav oto mnAaiclo Tou
npoypappatog «IIpaxtikny Aoknon yia v TpuoBabuia Exnaibevon tou
Iavemotnuiov Aryaiov» (PABnpa yevikng ermdoyng - mevie (5) 6.1. (2015-

onpuepa): dekaevvéa (19) epyaoieg MPAKTIKIG AOKNONG.

¢ Host professor oc 61aAéfelg MPOOoRERANPEVOV KAONYNT®OV HE TO
npoypappa ERASMUS+, 1600 oto mAaioio tou mporttuxiakoly (TAE) doo
Kdl ToU petarntuxiakou npoypdappartog (MBA) tou Ilavermotnpiou Awyaiou.
E1dwkotepa:

v" 100g 2019: dr. Attila Kovacs Transylvania University Brasov, Faculty of

Sociology and Communication, Romania : “Leaders and Decisions”

v" 100g 2018: dr. Attila Kovacs Transylvania University Brasov, Faculty of
Sociology and Communication, Romania : “Leadership and Management”

v 100G 2017: Lec. Bahar Celik, tou Dumlupinar University otnv Kutahya
g Toupkiag : “Analytic Hierarchy Process (AHP)”

v" 1006 2017: Claudiu Coman and Victor Briciu tou Transylvania University
Brasov, Faculty of Sociology and Communication, Romania : “Mass
Media and Communication”.
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v" 506 2017: Prof. Dr. Doris Gutting tou University of Applied Management,
Erding, Germany : “Intercultural Marketing and Management”

v 50¢ 2016: Alina Coman, Transylvania University Brasov, Faculty of
Sociology and Communication, Romania : “Advertising and Gender”,
“Brand Wheel”, “Lifestyle and Consumption”

v" 100g 2015: Florin Nechita, tou Transylvania University Brasov, Faculty of
Sociology and Communication, Romania : “Creativity in Advertising”

v' 506 2014: Prof. Dr. Clemens Koob, tou University of Applied
Management, Erding, Germany: “The Active Marketing Approach”, “The
power of Brands”.

11. EPEYNHTIKH APAXTHPIOTHTA

¢ OxwwPplog 2023-defpoudaplog 2024: Zuppetoxr) oty opdda €pyou tou
“Support Family Business (SFAB)” e faoikO avUIKEIPIEVO T CUPHETOXT)
otV vdoroinon tou makétou epyaciag "Dissemination”, ota miaiowa tou
[1E: "Dissemination & Exploitation".

¢ AuUyouotog 2022-Askénfplog 2022: Xuppetoxn oty opdada €pyou tou
«MeTantuxiako IIpoypappa oty Aloirnon O1KOYEVELARKOV
Enxepioewv (FAB)» pe BacikO aviKkeipevo Tr) OUPPEIOXY] OtV
vldoroinon tou nakétou gpyaociag "Dissemination”, ota mAaiowa tou IIE:
"Dissemination & Exploitation".

¢ lavoudplog 2020-ZerttepPplog 2020: Zuppetoxr) oty opada €pyou tou
«MSc course in Food Processing and Innovation / FOODI» tng ripdasng
«Erasmus +, KA2 — Cooperation for innovation and the exchange of good
practices — Capacity Building in the field of Higher Education», pe faoiko
avukeipevo v avaruén v pabnpdatev “Consumer Behaviour” xat
“Strategic Food Marketing” pe tn Xprjon oUyXpovav TEXVIKQOV §1a8paotikr)g
padnong.

¢ lavoudplog 2015-Zemtépfprog 2015: LZUPPETOXE] ©G OUV-OUYYPAQPEAS OTHV
4n TlpookAnon "Aradnpaira HAsktpovirka Zuyypdappata xat
BonOnpata yiwa Owkovopikeg, IToAtrtikeég, Kowvwvikég, I'ewmovikeg
Emotpeg”, v EAAnvikov Axkadnuaikov HAeKTpovikov Zuyypappdtev
rat Bonfnuatov www.kallipos.gr, péon tng npotaong «ZTPATHITKEX
AIE®ONOYZ KAI EEATQITKOY MAPKETINIK>».
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¢ Auyouotog 2007- AsképPplog 2007: Zuppetoxr) oto €pyo «ZuveESpro:
Trpatnyikeg Avantusng oto Mdapretivyk Ynnpeowow (Anuooidtnia kat
emwowwvia pe Ilavemomua war Dopeig, Awaxeipwon Xopnyiowv -
Emixopnyrjoewv Zuvedpiou, Aiaxsipion diaducaociag unoflodr¢ dpBpwv amd kat
POo¢ KPtee / ouvEdpoug, Anuiovpyia mpartikwv ouvedpiou - printed edition,

Aomég pyaoisg ypaupatsiakng katr S10tkntKr¢ urootnpilng).

¢ Matlog 1998-Zemttepfplog 2001: ZUPPETOXT] ®OG EITIOTNHOVIKI] £PEUVI|TOLA
oo mpdypappa pe titdo “EINEAEK - AvafaOpion BifAwoOrnkng
IMavemotnpiou Atyaiou”.

¢ Auyouotog — Aeképfplog 1998 Zuppetoxn) ©G EMMOTHOVIKL] £PEUVITPLA OTO
£PEUVNTIKO TIPOypaupa “OlKoyevelareg Tpatnyikeég AnaocxoAnong xat
AvutoanaoxoAnong otov Touprotiko Topéa tng Xiou”.

¢ Mawog - Oxtofplog 1998: ZUPPETOXL] ®G EMMOTNHOVIKL] £PEUVI|IPIA OTO
npoypappa pe titho “ENEAEK-TIpoypappata Enmoudav-Zuyypappata”,
nmou agopd otnv Avadounorn, tov Exouyxpoviopo kat tov Epmioutiopo tov
[Ipoypappdtov Zrmoudwv He TV €10aydyrn] KAwotopev  pPebodwv
018aokaldiag, pe ) Xprjon oUYXPOVEV TEXVOAOYI®V TTAN|POPOPIKIG.

¢ NogpPprog — Aeképfplog 1996: ZUPPETOXT] ®G EIMIOTNOVIKI] EPEUVITPLA OTO
mpoypappa pe titdo “Apon tng AmMOpoOveong pPe  Alapkr  Kai
Avutoouvtnpoupsvn Avantun: Anpoupyia Baong Asdopiveov ya ta
Mesiovektika Nnowa tou B. Awyaiou”.

¢ Asrépfprog 1994 — Mdog 1995: ZUPPETOXT) ®G EIMOTNHOVIKI] £PEUVI|TPIA
oto Tpoypappa pe titdo “MeAétn Exediou Opyaviopou kat Ecwtepirou

Kavoviopou ITaverotnpiou Atyaiou”.

12. EITATTEAMATIKH EMIIEIPIA IIAHN THX AIAAKTIKHZ

¢ Mawog 1998 — IovAlog 2014: IIE Alownuikou Owkovopikou, Ilavermotjio
Awaiou - ITapdapinua Bi1pAodnkng Xiou (@EK Awpiopov: 229/8.10.2001).

¢ Auyouotog 2007 - Aexkepfprog 2007: YrieuBuvry Aloknukrg Yrootrpiéng
Kal PEAog g 0opyavetikng ermrporu)g tou lst Biannual International
Conference “Strategic Developments in Services Marketing”, to ormoio

O01opyavebnke aro to Turpa Aoiknong Emxelprioewv tou Ilaveruotnpiou
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Awaiou kat 1o ITavermoto g MNaockofn, oe cuvepyaoia pe v EAANVIKY
Axadnpia Mdapxketvyk, ot Xio, ano g 27-29 Zertepfpiou 2007.

¢ OxwwPprog — AekepPprog 1997: Tpappateiakn vrnootpidn £rmdotoupevav
ogpwvapiov avépywv rmou dopyaveoes 1o Kévipo EnayysApatkrg Katdaptiong
tou [lavermotnpiou Awyaiou, ota rmAaiowa tou ITETI Bopeiou Awyaiou otn Xio,
pe Toug akoAouBoug TitAoug:

o “Aoylouikn-Popotexvikda-Kootoddynon”.

o “Xproelg multimedia otn 61adoon mAnpogopiav”.

o “Néeg Moppeg Toupiopou™.

o  “Opydveon-Atoiknon-OAwkr) [Tootnta touploukyg povadag”.

» AnaoxoAnon ota miaiolwa g Oepvng MPAkKTKng e§doknong tou Turjpatog
Aloiknong Ermxeprioemv tou [Mavermotnpiou Atyaiou otig €§1)G erXe1pr)0eig:

e 01.07.1995-14.08.1995: Opyaviopog TnAermuxkowvoviov EAAladog
(Aouxn thAepovia, Aoyiotrpio).

e 01.07.1994-14.08.1994 & 03.07.1995-03.10.1995: Anpodowa
Enxeipnon HAektipiopoU (Eumopikn unnpeoia, Aoyiotrpio).

e 29.06.1992-14.08.1992 & 01.07.1993-14.08.1993: Enrnopwkr)
Tpanela (Tunuara ovvallayuatog, Kivnong Kepalaiov Kai
Aoyiotrjpio).

» Bonbog Epeuvag otn B1A1oOnkn tou Turpatog Awiknong Erxeiprioswv
Katd ta akadnuaikd €t 1992-1993, 1993-1994, 1994-1995.

13. MEAOZ EIIIZTHMONIKQN ENQZEQN KAI EPTAXTHPIQN

¢ Academy of Marketing Science.

¢ EAAM - EAAnvikr) Aradnpia MApKRetvyk (TakTiko péAog).

¢ Epyaotrplo Awoiknong, Enxelpnpauxkointag kat Kawotopouv Exnaidsuong
- E.AAEK.E., tou Turnpatog Awiknong Emxelprioewv tou Ilavermotnpiou
Awaiou (pédog).

¢ Epyaotpo Kawotopou Touplotikng Enxelpnpatkomntag katr Avartuéng
AvBporuvou Auvapikou - iTED Lab, tou Turpatog Okovopikng Kat

Aloiknong Toupiopou tou Iavermotnpiou Atyaiou (cuvepyding).
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